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Household Electric Appliances in the 21st Century
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In the last century, household electric appliances like a
refrigerator and a microwave oven play an important role
of liberating us, mainly housewives, from the daily chores,
and thus emerging significant evolutional power which
changes the society.

On the other hand, new technology behind the household
electric appliances that brought us enormous power such as
to modify the global environment for our benefit is
threatening our sustainable growth.

I will discuss future direction of the household electric
appliances based upon above observation.
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(a) Saturation of major home appliances.

§?> RIEEROE L
FE
B0 <& —
50
40
30
B A
20 A
" ZOMOEE

19855 20004

ooooooooonse
(c) Trends in family siz®.
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(d) Trends in frequency of shoppifig
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Fig. 1 Social Trends in Japan.
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Fig. 2 Decrease in annual power consumption of air
conditioner.
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Fig. 3 Decrease in annual power consumption and increase
in size of refrigerator.
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Table 1 Characteristic of refrigerants.
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Fig. 4 Decrease in washer power consumption.
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Fig. 5 Decrease in washer noises.
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Fig. 6 Objectives of life.
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Fig. 7 Environmental consciousnéss
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Fig. 8 Challenge toward new technologies.
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Fig. 9 Changes in corporate objectives.
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Fig. 10 Concept of home network.
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Fig. 11 Concept of healthcare business.
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